
 

 

  

   
  

 

 

 

 

 

 

 

 

 

 

 

 

Job Description and Person Specification  

Summary  

Job title : Associate Director of Communications  

Area : Marketing, Recruitment and Admissions  

Reference:  EHM 0331 -07 26  

Grade and  

Salary:  

Competitive Salary   

Contract Type:  Permanent    

Hours : Full  Time ( 37 hours per week)  

Location : Hybrid role with base at Ormskirk, Lancashire, L39 4QP  

Reporting to:  Interim Director of Marketing, Recruitment and Admissions  

 
  



  

 

About the Department  
 

The team delivers integrated, insight -led  activity  to support long -term 

institutional success, combining creativity with data -driven strategy. As Associate 

Director of Communications, you will lead a core function within the  Marketing, 

Recruitment and Admissions Directorate , play ing  a central role  in enhancing the 

University’s reputation, strengthening its brand, and promoting opportunities to 

prospective students and partners.  

About the Role  
 

The Associate Director of Communications is a senior management role 

responsible for leading the University’s communications,  engagement  and public 

affairs functions. The postholder will oversee the delivery of high -impact 

communications and stakeholder engagement activity that enhances institutional 

reputation, supports strategic priorities, and strengthens influence across the 

higher education sector and beyond. Working closely with senior colleagues 

across the University, the role  provides  expert advice,  ensures a coordinated and 

consistent approach to communications, and leads a high -performing team to 

deliver effective and measurable outcomes.  

Working arrangements:  This role may be offered on a hybrid basis, with an 

expectation of attendance on site. Working patterns can be discussed and agreed 

with the recruiting manager upon appointment.  

 

Duties and Responsibilities  
 

1. Lead the development and delivery of integrated communications, 
engagement and public affairs plans aligned to University priorities, 
contributing to the broader departmental strategy and ensuring a 
cohesive and effective approach across all activity.  

2. Provide expert advice and guidance to senior leaders on communications, 
reputation management and stakeholder engagement, supporting 
informed decision -making and alignment with institutional objectives.  

3.  Oversee the University’s external and internal communications activity, 
including media relations and crisis communications, ensuring a proactive 
and responsive approach to reputation management.  

4.  Work collaboratively  with the Marketing Team to d eliver impactful, high -
quality campaigns that enhance the University’s profile and brand, while 
providing senior editorial oversight to ensure consistency, clarity and 
effectiveness across all communications channels.  



  

 

5.  Lead public affairs and policy engagement activity, fostering strong 
relationships with policymakers, sector bodies and key influencers to 
strengthen institutional presence and influence. Monitor and analyse the 
external environment through horizon scannin g, identifying emerging 
opportunities and risks and ensuring timely and appropriate responses.  

6.  Develop and implement stakeholder engagement plans to strengthen 
relationships and maximise impact, coordinating activity across the 
University to ensure a consistent and strategic approach. Support civic 
and regional engagement activity, enhancing the Uni versity’s 
contribution, partnerships and visibility within its communities.  

7. Lead the delivery of staff and student communications, ensuring 
messaging is clear, consistent and accessible, and supporting 
organisational priorities. Provide high -quality briefings and 
communications support to senior leaders to enable effective 
engagem ent with internal and external audiences.  

8.  Deliver integrated campaigns and engagement initiatives that raise the 
University’s profile and support strategic outcomes , effectively engag ing  
key stakeholders. Identify and maximise opportunities to showcase the 
University’s research,  thought leadership,  expertise and impact to 
external audiences.  

9.  Manage operational planning, including budgets, resources and 
performance monitoring, ensuring activity is delivered effectively and 
efficiently. Use data, insight and analytics to inform decision -making, 
improve performance and demonstrate impact, providi ng clear reporting 
to senior leadership on outcomes and effectiveness.  

10. Lead and develop a high -performing team, fostering a culture of 
collaboration, innovation and continuous improvement, while supporting 
the professional development of colleagues to build capability and 
resilience.  

11. Build and maintain effective working relationships across  the Student 
Recruitment Marketing Team, F aculties and P rofessional S ervices areas 
to support a coordinated and integrated approach to communications and 
engagement, acting as a trusted advisor to colleagues across the 
institution.  

12. Maintain awareness of sector developments and best practice to ensure 
activity remains relevant and effective, support crisis response activity as 
required, and undertake other duties commensurate with the level and 
responsibilities of the role.  

 



  

 

In addition to the above all Edge Hill University staff are required to: adhere to 

all University policies and procedures; complete all mandatory training and 

induction modules, including Equity, Diversity & Inclusion and Health & Safety; 

engage in appropr iate learning and development activities; actively participate in 

performance review; demonstrate excellent customer care; contribute to an 

inclusive environment for everyone; respect confidentiality; act in a sustainable 

and environmentally conscious mann er; and proactively consider accessibility in 

all aspects of your work.  

 

Eligibility  
 

Candidates should note that shortlisting will be based on information provided 

on the application form with regard to the applicant’s ability to meet the criteria 

outlined in the Person Specification attached . 

  



  

 

P erson Specification  

 

Please note that applications will be assessed against the Person Specification 

using the following criteria, therefore, applicants should provide evidence of 

their ability to meet all criteria. Where a supporting statement is indicated you 

will be asked to provide a statement of how you meet this criterion  within the 

application form.  

 

Qualifications  

 

Criteria  Essential or 
Desirable 
Criteria  

Method of 
Assessment  
 

Higher degree and/or professional qualification 
in communications/public relations or equivalent 
experience working in a similar role for a large 
organisation  

Essential  Application  

Postgraduate qualification or professional 
accreditation  

Desirable  Application  

Evidence of continuing professional 
development  

Essential  Application and 
interview  

 

Experience and Knowledge  

 

Criteria  Essential or 
Desirable 
Criteria  

Method of 
Assessment  
 

Significant experience  in communications, 
public  affairs  or stakeholder engagement . 
Including delivering impactful campaigns which 
create awareness and enhance reputation  

Essential  Application, 
Supporting 
Statement and 
Interview  

Proven  track record  in reputation management 
including reactive media relations including 
crisis communications  

Essential  Application, 
Supporting 
Statement and 
Interview  

Expert knowledge and understanding of current 
issues relating to communications and public 
affairs  

Essential  Application, 
Supporting 
Statement and 
Interview  

Experience of working in and/or with academic 
departments or in large complex organisations  

Essential  Application and 
Interview  



  

 

Abilities and Skills  

 

Criteria  Essential or 
Desirable 
Criteria  

Method of 
Assessment  
 

The experience and ability to lead a team 
successfully, creating a culture of collaboration 
and innovation  

Essential  Application, 
Supporting 
Statement and 
Interview  

Ability to translate institutional strategy into 
aligned delivery  of communications, both 
internally and externally  

Essential  Application, 
Supporting 
Statement and 
Interview  

The ability to build positive relationships with a 
range of key stakeholders  

Essential  Supporting 
Statement, Interview 
and Presentation  

Analytical and data -driven decision -making   Essential  Application and 
Interview  

Excellent communication skills   Essential  Interview and 
Presentation  

 

  



  

 

Candidate Guidance and How to Apply  

 

Join our team at Edge Hill University! We're looking for talented individuals to 

join our dedicated and supportive community and make a difference to our 

students. At Edge Hill we value the benefits a rich and diverse workforce brings 

and welcome applicati ons from all sections of society.  

Have any questions?  
For informal enquiries about this vacancy, please contact Caitl an McCann , 

Interim Director of Marketing, Recruitment and Admissions at 

Caitlan.McCann@edgehill.ac.uk  

Ready To apply:  
1. Go to our jobsite - https://jobs.edgehill.ac.uk/Vacancies.aspx  

2. Find the role you wish to apply for.  

3.  Click the "Apply Online"  button on the job advert and follow the easy 

steps to prepare and submit your application.  

Key points:  
• Closing date:  Please refer to the advert for the closing date for this 

vacancy. Vacancies automatically close at 23:59pm [GMT]. Please note, 

that the University may on occasion close a post early if vacancies attract 

high volumes of applications; we therefore encourage  you to prepare and 

submit your application in good time.  

• Next steps: We'll contact you by email, usually within two weeks, to let 

you know if you have been shortlisted.  

• Shortlisting : Information you provide on your application will be assessed 

against the person specification for this role. We encourage you to clearly 

show how you meet the requirements presented in the person 

specification. We encourage use of specific examples of yo ur experience, 

knowledge and skills within your supporting statement(s).  

• Pre -employment checks:  Following offer,  successful candidates will need 

to provide original proof of identity, qualifications and professional 

memberships, and evidence their right to work in the UK. You will also 

complete a pre -employment health questionnaire to support Edge Hill 

University mak e appropriate adjustments to support you in the role.  

• References:  You will be asked to provide details of two referees on your 

application form. References will be collected following issue of an offer 

of employment. Guidance on how to select your referees is provided on 

mailto:Caitlan.McCann@edgehill.ac.uk
https://jobs.edgehill.ac.uk/Vacancies.aspx


  

 

the form. The University may ask you for alternative or additional referees 

to cover your previous three years of employment during pre -employment  

• Start date: A start date will be arranged after pre -employment checks are 

completed.  


